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Introduction 

The research was conducted within the framework of the cross-border project ROLE-ART: Promoting 

the active participation and involvement of young people through artistic methods and cultural 

cooperation, and it was carried out by Transylvanian Inquiry, a company specialized in social science 

research. The aim of the project is to offer new opportunities for active participation to young people 

living in Csongrád-Csanád County and Timiș County, and to develop good practices for involving passive 

young people. 

The main objective of the research is to assess the level and forms of cultural and social participation 

among young people after the COVID-19 pandemic, with a focus on the types of activities they attend 

and the social networks they engage with. Additionally, we wanted to examine the growing 

virtualization of youth and the influence of social media on young people’s participation and 

interaction patterns. These will be used to provide a foundation for developing professional methods 

and teaching materials used in youth-related projects by analyzing the research outcomes, and also to 

establish a basis for longitudinal comparison for future research to be conducted in the year following 

the end of the project. 

The report is structured as follows. First the methodology of the research is presented, then the results 

of the survey based on the three researched topics: online presence, personal well-being and trust 

and social participation of young people. Last, but not least, we focus on the results of the focus group 

research. 

 

1. Methodology 

In the case of the quantitative research, the target group of the research was young people (aged 15 

to 34) living in Csongrád-Csanád and Timiș counties. Data collection was carried out using an online 

questionnaire, which we attempted to distribute simultaneously in various online networks, 

institutions related to young people (schools, civil organizations), and residents of the two counties via 

Facebook. 

We divided institutions and online networks into three groups: formal institutions, partner institutions 

and mailing lists of the two organizations, and grassroots groups. We contacted formal institutions 

(schools, civil society organizations, and the partner institutions of the two organizations) by formal 

letter and asked them to promote the research among their students or members, and within the 

networks they operate. Also, we asked the two organizations implementing the project to send out 

the request to the members on their mailing lists. The third category of institutions were grassroots 

Facebook groups. First, we collected the most important public Facebook groups operating in the two 

counties that young people could join, joined the groups, and shared the link of the online survey. 

Furthermore, we asked the members to promote the questionnaire among other members of the 

group and their acquaintances. 

In addition to contacting institutions, we also directly addressed young people in Csongrád-Csanád and 

Timiș counties. This meant that we ran targeted Facebook ads between September 15 and November 

15, 2025, in which we tried to reach Facebook users between the ages of 15 and 34. The questionnaire 

included two filter questions, which helped us to filter out older participants and those not living in 
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the two counties. Separate ads ran in Hungary and Romania, and in both cases, we ran two types of 

campaigns: one focused on interaction and the other on clicks. In addition, on the advice of 

communication experts involved in the research, we changed the visual elements of the questionnaire 

twice. 

The second phase of the research involved data cleaning. During this stage, we removed all 

questionnaires that were not completed at the basic data level (such as place of residence, age, gender, 

education, etc.), and we corrected and standardized the answers to open-ended questions. After 

updating and refining the dataset, 366 valid questionnaires remained in the final database, 226 from 

Csongrád-Csanád county and 140 from Timiș county. 

As shown in Table 1, almost half of the young respondents live in Szeged or Timișoara, 22.1% in smaller 

towns, and 30.3% in villages. About half of the participants (51.9%) are female, and the majority are 

high school students aged between 15 and 18 years (79%). This suggests that the topics addressed in 

the questionnaire were of greater interest to this age group than to others. 

Table 1: Descriptive statistics of the sample 

  N % 

Total   366 100.0 

County 
Csongrád-Csanád 226 61.7 

Timiș 140 38.3 

Settlement 

type 

County residence 174 47.5 

Other town 81 22.1 

Village 111 30.3 

Gender 

Male 172 47.0 

Female 190 51.9 

Other 4 1.1 

Current 

occupation 

Highschool student 289 79.0 

University student 27 7.4 

Unemployed 14 3.8 

Employed 31 8.5 

Entrepreneur 5 1.4 

Age 

15-18 289 79.0 

19-24 41 11.2 

25-30 21 5.7 

31-35 15 4.1 

 

The questionnaire had 34 questions and 120 items grouped in four categories: questions focusing on 

the online presence and behavior of young people, questions regarding the personal well-being and 

social trust, questions related to social participation and involvement in different activities, and socio-

economic and demographic data. 

The focus groups were carried out in August and September 2025 in Romania and in November 2025 

in Hungary. The main objective of these discussions was to explore the situation and challenges faced 

by young people living in Csongrád-Csanád County and Timiș County, from the perspective of 

professionals working with youth. Another important aim was to identify new ways to encourage 
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active participation, with particular attention to engaging passive young people. Three focus groups 

were organized in each county, three conducted in Romania by Transylvanian Inquiry, and three were 

managed by the lead partner. Despite this division of responsibilities, both teams followed the same 

methodology and reporting guidelines. 

In Romania, we divided the experts and youth workers into three categories. The first group consisted 

of youth workers who conduct workshops similar to those planned within the ROLE-ART project. The 

four participants in this group had extensive experience working with young people and had led 

workshops and training sessions in areas such as theatre, literature, psychology, and self-awareness. 

The second group included active members of youth NGOs. The seven participants in this group not 

only work with young people but are themselves young, giving them direct, personal experience with 

the issues they discussed. The third group, also made up of seven participants, consisted of teachers 

and educators from high schools in Timișoara. Their experience comes primarily from formal 

educational settings and daily interaction with high school students. The first two focus groups were 

conducted online, while the third one took place in person in Timișoara. 

In Hungary, the three focus groups had the following composition. In two of the groups participants 

were professionals, psychologists, social workers, educators and others, who had extensive experience 

working with young people and had led workshops and training sessions in different areas. The other 

group had a heterogeneous composition. Among the 9 participant we could find people working as IT 

project manager, linguist, or mental health professionals.  

Although the participants came from different sectors (for a detailed description, see Table xx in the 

Annex), they all shared one common feature, their daily work with young people. The focus group 

methodology followed a structured guide that included metaphor-based questions (using the 

residential house analogy), exploration of key problems, and a solution-oriented exercise ("three 

wishes") (see the Focus Guide in the Annex). 
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2. Results of the survey 

Online presence and behavior 

 

The first question focused on the devices available to young people. As shown in Figures 1 to 4, almost 

all respondents own a smartphone (99%) and a laptop or PC (91%), while 60% have a Smart TV at 

home. Smartwatches, gaming consoles, and tablets are less common (30–37%), and only 11% of 

respondents reported owning an e-book reader. 

When comparing the two counties (see Figure 1), smartwatches and gaming consoles are slightly more 

common in Csongrád-Csanád than in Timiș (40% vs. 33%, and 38% vs. 29%, respectively). However, 

this difference diminishes when considering only high school students (Figure 2), who make up the 

majority of respondents in both counties. In this group, the only notable regional difference appears 

in Smart TV ownership, which is higher among high schoolers from Timiș (74%) than from Csongrád-

Csanád (62%). 

Gender differences are significant only for gaming consoles and tablets (Figure 3). More than half of 

the male respondents (53%) reported owning a gaming console, compared to only 18% of female 

respondents. In contrast, tablet ownership is slightly higher among women (35%) than men (26%). 

The type of settlement also shows significant differences only in the case of Smart TVs (Figure 4). 

Interestingly, young people living in villages or smaller towns reported a higher rate of access to Smart 

TVs compared to those living in the county capitals, Szeged and Timișoara. 

Overall, the results suggest that digital inclusion among youth is widespread, most young people 

having access to essential digital devices, particularly smartphones and computers. However, 

differences remain in the ownership of other devices, such as gaming consoles, tablets, and Smart TVs, 

influenced mainly by gender and type of settlement rather than regional factors. 

Figure 1. Do you have the following devices at your disposal? (%, all respondents) 
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Figure 2. Do you have the following devices at your disposal? (%, highschool students) 

 

 

 

Figure 3. Do you have the following devices at your disposal? By gender (%) 
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Figure 4. Do you have the following devices at your disposal? By settlement type (%) 

 

 

As shown in Figure 5, most young people use their smartphones for several hours a day. However, 

there is a difference between those living in Csongrád-Csanád and Timiș County: a higher proportion 

of respondents in Romania use their smartphones this frequently (92% compared to 80%). Other 

devices are used less often. Although almost all respondents use a laptop or PC, fewer than half (41% 

in Csongrád-Csanád and 47% in Timiș County) do so on a daily basis. The next most commonly used 

device is the smart TV: more than 70% of respondents use one (75% in Csongrád-Csanád and 70% in 

Timiș), but only around one third (34% in Csongrád-Csanád and 30% in Timiș) use it regularly. Other 

devices are used only by a minority of respondents. 

 

Figure 5. How often do you use the following devices? (%, all respondents) 
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Among high school students, the pattern is similar (Figure 6), with some minor differences. 

Smartphone use is almost as widespread (79% in Csongrád-Csanád and 93% in Timiș County), but high 

school students tend to use laptops or PCs less frequently (37% in Csongrád-Csanád and 41% in Timiș 

County). At the same time, respondents from Romania use smart TVs more often (80%, compared to 

70% in the total sample). The largest difference, however, appears in the case of game consoles: almost 

half of high school respondents use them regularly, compared to 40% among all respondents, with an 

even bigger gap on the Romanian side (45% compared to 33%). 

Figure 6. How often do you use the following devices? (%, highschool students) 

 

 

Figure 7. How often do you use the following devices? By gender (%) 
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Looking at gender (Figure 7), we can see similar patterns to the previous question. Young men use 

game consoles more often (only 39% never use them, compared to 79% of women), and 18% use them 

regularly. In contrast, tablet use is slightly more frequent among women (39% compared to 26% of 

men). A larger share of female respondents use their smartphones for several hours a day (89% 

compared to 80%), while men are more likely to use laptops or PCs regularly. Differences by type of 

settlement (Figure 8) are less pronounced. The most notable gap concerns smartphone and smart TV 

use: young people living in smaller towns or villages tend to use these devices more often. 

 

Figure 8. How often do you use the following devices? By settlement type (%) 

 

 

Figure 9. What social media platforms do you use on a daily basis? (%, all respondents) 
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As shown in Figure 9, young people in both counties have broadly similar social media habits, with 

some regional differences. Most of them use Instagram (85% in Csongrád-Csanád and 84% in Timiș) 

and YouTube (68% in Csongrád-Csanád and 75% in Timiș), and a majority also use TikTok (63% in 

Csongrád-Csanád and 55% in Timiș) and Facebook (57% in Csongrád-Csanád and 53% in Timiș) 

regularly. Snapchat and Pinterest are used less frequently. A major difference appears in the case of 

WhatsApp: respondents in Romania use it regularly (88%), while those in Hungary almost do not use 

it at all (12%). 

Figure 10. What social media platforms do you use on a daily basis? (%, highschoolers) 

 

High school students’ habits differ slightly from those of the total sample (Figure 10), because they use 

almost all social media platforms more regularly. The largest differences can be seen in the use of 

TikTok (63–64% of high school students use it regularly, compared to 55% of all respondents in Timiș 

County) and Snapchat (34% of high school students, compared to 27% of all respondents in Timiș 

County). The only notable decrease is in Facebook use, which is less frequent among 15–18-year-olds 

(35%, compared to 53% in Romania overall). 

Looking at social media use by gender, several differences emerge (Figure 11). There is no gender 

difference in the regular use of Instagram, Facebook, or WhatsApp. However, men use YouTube more 

often (80%, compared to 63% of women), while women use TikTok, Snapchat, and Pinterest more 

regularly (67%, 38%, and 46%, compared to 52%, 28%, and 14% of men). 

Differences by settlement type are more pronounced (Figure 12). Respondents living in the county 

capital (Szeged or Timișoara) use Instagram and Pinterest slightly less often (80% and 29%, compared 

to 89% and 33% among those in smaller towns or villages), but use YouTube and WhatsApp slightly 

more regularly (76% and 47%, compared to 66% and 35%). The largest difference between the two 

groups is in TikTok use: young people in smaller towns or villages use the platform much more regularly 

(71%) than those living in the two county capitals (47%). 
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Figure 11. What social media platforms do you use on a daily basis? By gender (%) 

 

 

Figure 12. What social media platforms do you use on a daily basis? By settlement type 

(%) 

 

 

The average age at which respondents registered on their first social media platform was 11.8 years, 

with no significant differences by county of residence, gender, or type of settlement (Table 2). As shown 

in Figures 13–16, most respondents created their first social media account between the ages of 5 and 

25, with a strong majority doing so between ages 10 and 14. 
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Table 2: How old were you when you registered on your first social media platform? Descriptive 

statistics (years) 

  Total 

Total Highschoolers Gender Settlement type 

Csongrád-
Csanád 

Timiș 
Csongrád-

Csanád 
Timiș Male Female 

County 
residence 

Other 

Average 11.8 11.7 12.1 11.5 11.4 11.8 11.9 12.1 11.6 

Median 12 12 12 12 12 12 12 12 12 

Min. 5 6 5 6 3 5 6 6 5 

Max. 25 25 23 16 16 23 25 23 25 

 

Figure 13. How old were you when you registered on your first social media platform? (%, 

all respondents) 

 

Figure 14. How old were you when you registered on your first social media platform? (%, 

highschoolers) 
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Figure 15. How old were you when you registered on your first social media platform? By 

gender (%) 

 

 

Figure 16. How old were you when you registered on your first social media platform? By 

settlement type (%) 
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As shown in Figure 17, there are no major differences in usage patterns between the different groups. 

Most respondents check their social media accounts several times a day (80%), and 39% do so every 

1–2 hours or even more frequently. Also, fewer than 5% of respondents use social media less than 

once a day in in all categories. The only notable exceptions from this uniform pattern are high school 

students in Timiș County and respondents living in smaller settlements, where the share of those check 

their accounts every 1–2 hours or more often is slightly higher (46%). 

Figure 17. How often do you check your social media accounts? (%) 

 

Young people generally recognize the benefits, seeing its negative aspects, but also its advantages 

(Figures 18–21). Almost 80% agree that it helps them coordinate their personal activities (81% in 

Csongrád-Csanád and 78% in Timiș). The percentages are slightly lower among high school students, 

but even in this group a clear majority agrees (80% in Csongrád-Csanád and 74% in Timiș). Differences 

by gender and type of settlement are not significant. 

In contrast, respondents are less convinced that online and mobile communication brings people 

closer together. Although those who disagree are in the minority (around 15%), there is also no clear 

majority on the positive side: 33% in Csongrád-Csanád and 44% in Timiș agree with the statement. The 

positive view is stronger among Romanian high school students, half of whom agree (Figure 19). Men 

and respondents living in larger cities such as Szeged or Timișoara are more likely to agree (42% and 

41%, respectively), while women and young people in smaller settlements are more skeptical (35% 

and 36%) (Figures 20 and 21). 

Opinions are even more divided regarding the third statement. Overall, 37% of respondents believe 

that online and mobile communication disturbs the balance between work and private life. This share 

is slightly higher among those living in Csongrád-Csanád County (39%), and even higher among women 

(43%) and residents of the two county capitals (42%). Interestingly, the proportion of those rejecting 

this idea is also higher in Hungary (25%, compared to 21% in Romania). Among all groups, young men 

are the most split: 30% agree and the same proportion disagree with the statement. 
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Figure 18. How much do you agree with the following statements about online and mobile 

communications? (%, all respondents) 

 

 

Figure 19. How much do you agree with the following statements about online and mobile 

communications? (%, highschoolers) 
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Figure 20. How much do you agree with the following statements about online and mobile 

communications? By gender (%) 

 

 

Figure 21. How much do you agree with the following statements about online and mobile 

communications? By settlement type (%) 

 

 

As shown in Figure 22, most respondents talk to their friends every day, either in person or by texting. 

Phone calls and video chats are much less common. These data support other research that highlights 
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changing habits among younger generations, who generally feel more comfortable texting than talking 

on the phone.1  

Figure 22. How often do you talk to your friends in the following formats? (%, all 

respondents) 

 

 

Figure 23. How often do you talk to your friends in the following formats? (%, 

highschoolers) 

 

 

                                                           

1 Ex: Danah Boyd (2014): It’s Complicated: The Social Lives of Networked Teens. Yale University Press 
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Face-to-face communication is most common among high school students: 84% in Csongrád-Csanád 

and 88% in Timiș talk to their friends in person several times a day (Figure 23). This is not surprising, 

as they usually attend the same school and can meet each other every day. In Timiș, 36% of high school 

students never or almost never talk to their friends via video chat. Among high school students from 

Hungary the same percentage is much lower, about 14%. 

Figure 24. How often do you talk to your friends in the following formats? By gender (%) 

 

 

Figure 25. How often do you talk to your friends in the following formats? By type of 

settlement (%) 

 

Young men meet and talk in person more often than young women (84%, compared to 76%), while 

young women use video chat more frequently to communicate with their friends (50%, compared to 
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40%) (Figure 24). Similarly, those living in smaller towns or villages use phone calls and video chat more 

often (48% and 49%) than those living in the two municipalities (34% and 40%) (Figure 25). 

All respondent groups feel that they now communicate online more often than before the COVID-19 

pandemic (Figure 26). This opinion is shared by 72% of high school students from Csongrád-Csanád 

County and 65% of young people living in one of the two regional centers, Szeged or Timișoara. The 

group most likely to disagree are high school students from Romania, but even among them only 14% 

hold this view. 

Figure 26. In your opinion, how often do you communicate with each other online or by 

mobile phone compared to before the coronavirus pandemic? (%) 
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Personal well-being and trust 

This section has two main parts. The first set of questions focuses on young people’s personal well-

being, and the second set focuses on social trust. 

In the first part, each respondent was asked how typical certain feelings are for them. The feelings 

were: (1) cheerful and happy, (2) calm and relaxed, (3) active and lively, (4) fresh and lively in the 

morning, and (5) whether their days are full of interesting things. 

As shown in Figure 27, there are clear differences between young people from Csongrád-Csanád and 

Timiș. Although the majority in both counties felt cheerful and happy in the past two weeks, this share 

is slightly higher in the Hungarian region (76% compared to 64% in Timiș). Similar gaps appear for those 

who felt active and lively (65%, compared to 54%) and for those who think their days are full of 

interesting things (66%, compared to 59%). There is no difference in the proportion of respondents 

who feel calm and relaxed or fresh and lively in the morning; in both cases, those with positive answers 

are in the minority. 

Figure 27. How much did the following apply to you during the past two weeks? (%, all 

respondents) 

 

If we focus only on high school students (Figure 28), a similar pattern appears. High school students 

from Csongrád-Csanád County feel more cheerful (80% compared to 64%), more active and livelier 

(69% vs. 60%), and report having days full of interesting things (67% compared to 54%), while pupils 

from Timiș are more often calmer and more relaxed (59% compared to 50%). It is also important that 

high school students’ overall well-being is higher than that of other young people. 
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Figure 28. How much did the following apply to you during the past two weeks? (%, 

highschoolers) 

 

Looking at well-being by gender (Figure 29) and by type of settlement (Figure 30), men and those living 

in the two major municipalities tend to report more positive feelings than women and those living in 

smaller settlements. Among young men, 75% feel cheerful and happy (compared to 68% of women), 

70% feel active and lively (compared to 53% of women), and 59% feel calm and relaxed (compared to 

40% of women). Young people living in Szeged or Timișoara feel slightly more cheerful and happy (75%, 

compared to 69%) and more active and livelier (65% compared to 59%). 

Figure 29. How much did the following apply to you during the past two weeks? By gender 

(%) 

 

In general, respondents’ personal well-being appears relatively stable. Most young people say they 

feel cheerful and happy, active and lively, and that their days are full of interesting things. The main 
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issue they report is stress, around half of all respondents say they are going through a more stressful 

period. 

Figure 30. How much did the following apply to you during the past two weeks? By 

settlement type (%) 

 

The second set of questions were nine statements regarding values and attitudes (e.g. hedonistic, 

traditional, etc.) that guide their life. In Table 3 we enumerated the statements, showing which 

dimension they represent. 

Table 3: Individual value and attitude survey items included in the questionnaire  

Statement Dimension 

I grab every opportunity to feel good. It’s important to do things that give 

me joy. 
Hedonism 

I like surprises and always doing new things. Stimulation 

It is important for me to invent new things and be creative. Self-direction 

It is important for me to be rich. Material success 

There are several people I usually spend my time with. Belonging 

It is very important for me to help the people around me. Prosocial orientation 

It is important for me to always behave properly and avoid doing what 

others see as wrong. 
Norm-following 

Traditions are important; I try to follow religious or family customs. Tradition 

I keep my problems to myself. Emotional openness (negative) 
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Figure 31 shows how young people relate to two ideas: enjoying life and liking surprises and new 

things. For the first statement, I grab every opportunity to feel good. It’s important to do things that 

give me joy, agreement is very high in every group. Overall, 87% of young people agree with this, and 

39% say they strongly agree. The pattern is similar by county, municipality and among high school 

students. Men and women are also both very positive, 85% and 89% agreeing with the statement. 

Interestingly, a higher share of men, 44% strongly agree, compared to women, where the same result 

is 35%. This means that for many young people, enjoying life is not just somewhat important, but a 

very strong personal value. 

The second statement, I like surprises and always doing new things, also receives a lot of support, but 

a little less than the first one. In total, 75% of respondents agree, and 28% strongly agree. The levels 

are similar in the two counties, but there are significant differences based on gender, type of 

settlement or among high school students. Men and women both tend to like new things, with women 

reporting slightly higher agreement (79%, compared to 71% of men). Interestingly there is no different 

between those who strongly agree with the statement. By settlement type, those living in smaller 

towns or villages tend to like new things more, 79% agree, compared to 70% of young people in 

municipalities. This is reflected even in those who strongly look for new things (31%, compared to 

25%). High school students stand out, especially in Timiș, where 83% of pupils agree and 37% strongly 

agree, showing a particularly strong attraction to novelty and change. 

Figure 31. How much do the following characteristics apply to you? (%) 

 

In summary, almost all young people say that doing things that make them feel good is important, and 

many of them feel this very strongly. Liking surprises and new experiences is also common, but fewer 

young people strongly identify with this second statement, and there are some clearer differences 

between groups, especially among high school students in Timiș, who are the most open to new things. 
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Figure 32 shows two ideas: how important it is for young people to be creative, and how important it 

is for them to be rich. For the first statement, It is important for me to invent new things and be creative, 

about 74% of all young people agree, and 30% say they strongly agree. This means that creativity 

matters to most respondents, and for roughly one in three it is a very strong personal value. There are 

differences between places: in Timiș, 83% agree and 35% strongly agree, while in Csongrád‑Csanád 

the numbers are lower (69% agree, 27% strongly agree). Men and women are similar (around 72–76% 

agree, 30–31% strongly agree), and there is no attitudinal differences between those living in one of 

the two municipalities, Szeged or Timișoara, and those living in smaller towns or villages. Among high 

school students, creativity is especially valued in Timiș, where, 83% agree and 33% strongly agree, 

compared with 67% and 28% in Csongrád‑Csanád. 

The second statement, It is important for me to be rich, gets slightly less support. Overall, 71% agree 

and 25% strongly agree. So, around seven out of ten young people see wealth as important, but only 

one quarter feel this very strongly. Here, the pattern is almost the opposite of creativity: in 

Csongrád‑Csanád, 73% agree and 28% strongly agree, while in Timiș only 68% agree and 20% strongly 

agree. Gender differences are quite clear, men are more focused on wealth (76% agree, 30% strongly 

agree), whereas women are less so (66% agree, only 20% strongly agree). Young people outside large 

municipalities are slightly more likely to want to be rich, and a bit more of them strongly agree (74% 

and 27%, compared to 68% and 24%). Among high school students, the importance of wealth is similar 

in the two counties, about 73-74% agree in both, with around 28-29% strongly agreeing. 

Figure 32. How much do the following characteristics apply to you? (%) 

 

In short, most young people think that being creative and being rich are both important goals. 

However, creativity is more widely and more strongly valued in Timiș and among students, while the 

wish to be rich is felt more strongly in Csongrád‑Csanád and among young men. 
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Figure 33 describes how young people feel about their social relationships and about helping others. 

The first statement is: There are several people I usually spend my time with. Here, a very large majority 

of young people say this is true for them. Overall, 86% agree, and more than half, 53%, strongly agree. 

This suggests that most of them feel well connected and have a stable group of people they regularly 

see. The sense of connection is especially strong in Csongrád‑Csanád, where 88% agree and 58% 

strongly agree, and also among high school students, particularly in Csongrád‑Csanád, where 89% 

agree and 60% strongly agree. Young people in smaller settlements feel slightly more strongly about 

this, 57% strongly agreeing, compared to 48% in larger municipalities, and women are just a little more 

likely than men to report several people they usually spend time with. In all groups, though, having a 

small circle of regular companions seems to be the norm. 

The second statement is: It is very important for me to help the people around me. Agreement is even 

higher for this value. In total, 89% of young people say helping others is important, but those strongly 

agreeing are fewer, (37%). This shows that caring for others and being helpful is a central part of how 

they see themselves. There are some clear patterns: in Timiș, almost everyone endorses this idea (95% 

agree, 45% strongly agree), and women express stronger commitment to helping others (94% agree 

and almost half of them, 46%, strongly agree) compared to men, of which only 28% endorses strongly 

the idea. Young people outside the big municipalities, and high school students in Timiș, also show a 

particularly strong sense of responsibility toward the people around them (41-41%, compared to 33-

33% living in the two municipalities and Csongrád-Csanád county). 

Figure 33. How much do the following characteristics apply to you? (%, all respondents) 

 

Taken together, the figure suggests that most young people live in a social environment where they 

have several people to spend time with and where helping others is seen as an important personal 

value, often felt very strongly. 
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The last two set of statements referred to norm following, namely how young people see two things: 

behaving properly and following traditions. 

The first statement is: It is important for me to always behave properly and avoid doing what others 

see as wrong. Here, agreement is very high. Overall, 82% of young people say this is important to them, 

and 39% strongly agree. This means that most of them try to behave in a way that others consider 

correct, and for about two out of five this is a very strong rule. The pattern is similar in both counties: 

in Csongrád‑Csanád 83% agree and 40% strongly agree; in Timiș 80% agree and 37% strongly agree. 

Gender differences are clearer. Among men, 79% agree but only 30% strongly agree, while among 

women 85% agree and almost half, 47%, strongly agree. Women therefore seem more strict about 

behaving properly. Young people in smaller or non‑municipal settlements also show slightly stronger 

norms (84% agree, 42% strongly agree) than those in larger municipalities. (80% agree, 35% strongly 

agree). Among high school students, the results are again high, especially in Csongrád‑Csanád, where 

41% strongly agree. 

The second statement is: Traditions are important. I try to follow religious or family customs. Here the 

support is clearly lower. Overall, 59% agree and only 20% strongly agree. So, a majority say they try to 

follow traditions, but strong attachment is limited to about one in five. There are some regional 

differences: in Timiș, 63% agree and 22% strongly agree, while in Csongrád‑Csanád only 56% and 18%, 

meaning that young people in Timiș are a bit more traditional. Men and women are very similar 

(around 57–60% agree, 20% strongly agree). Settlement type also makes little difference, and among 

high school students strong agreement stays below 20% in both counties. 

Figure 34. How much do the following characteristics apply to you? (%, highschoolers) 

 

Overall, the figure suggests that respecting social norms and behaving properly is a core value for most 

young people, often felt very strongly, especially by women and by those in smaller settlements. 

Following religious or family traditions is still important for many, but it is a weaker and less central 

value, with relatively few young people saying they follow traditions very strongly. 
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Figure 35 shows the emotional openness of young people, namely how strongly they open up to 

others, or they keep their problems to themselves. Overall, 73% of young people say this description 

fits them, and 29% strongly agree. So almost three out of four tend to keep their problems inside, and 

for about one in three this is very characteristic. By county, the pattern is almost identical, 72-73% 

agreeing and 29% strongly agreeing in both counties.  

There is also little difference between men and women, but women are slightly more open, 70% 

agreeing and 30% strongly agreeing, compared 75% and 28% of men. Settlement type shows slightly 

more variation. In municipalities, 69% agree and 25% strongly agree, while in other settlements 76% 

agree and 33% strongly agree. Young people outside Szeged and Timișoara are therefore more likely 

to strongly say that they do not share their problems.  

Among high school students, the results are again fairly high, isolation being slightly higher in Timiș, 

75% agreeing and 32% strongly agreeing, compared to Csongrád‑Csanád where 72% agree and 27% 

strongly agree. This suggests that many pupils, especially in Timiș, tend to handle their difficulties on 

their own rather than talking about them. 

Overall, the figure portrays that respondents often keeps personal problems private, with around one 

quarter to one third in each group saying this is very true for them. 

Figure 35. How much do you agree with the following statement: I keep my problems to 

myself? (%) 

 

Figure 36 shows how often young people feel stressed in their everyday life, broken down by county, 

gender, settlement type, and whether they are high school students. Overall, stress is a regular part of 

life for most respondents. In total, more than half say they feel stressed often or always (44% often 

and 7% always), while roughly one third (32%) feel stressed sometimes. Only a small minority report 

being stressed rarely (14%), and almost no one says they never feel stress. This means that everyday 

stress is normal for the large majority, not an exception. 
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Across counties, the picture is similar, but young people in Timiș feel somewhat more burdened: 13% 

of them say they always feel stressed, compared with 7% in Csongrád‑Csanád. At the same time, youth 

in Timiș are slightly more likely to choose “rarely,” which suggests both higher peaks of stress and a 

more polarized experience. 

The clearest difference appears between men and women. Among men, only about one third (32%) 

say they are stressed often, and just 4% always. Many men place themselves in the middle or lower 

range (36% sometimes, 25% rarely). For women, however, stress is much more persistent: more than 

half (52%) feel stressed often, and 15% always. Only a small share of women say “rarely,” and virtually 

none say “never.” This points to a markedly heavier stress load on young women. 

By settlement type, stress levels are high everywhere, but those living in small towns and villages are 

slightly more stressed, 43% often and 10% always, compared to In larger municipalities, where the 

same numbers are 39% and 7%. Young people outside the main towns therefore slightly more often 

report the most intense, constant stress, but the differences are modest. 

Among high school students, the pattern between the two counties repeats the general trend. In 

Csongrád‑Csanád, the distribution is close to the overall average. In Timiș, a larger group of pupils say 

they feel stressed always (14%) or often (36%), though at the same time more also choose “rarely.” 

This again suggests that school‑age youth in Timiș experience stress more frequently and more 

intensely. 

Figure 36. How often do you feel stressed in your daily life? (%) 

 

Taken together, the figure portrays a generation for whom stress is a routine part of daily life, with 

particularly high and frequent stress among young women and among students and youth in Timiș 

county, while very few young people in any group feel that their daily life is almost free of stress. 
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Figure 37 shows what young people most enjoy doing when they want to relax. Several activity types 

were listed, and the percentages show how many respondents named each one, with separate values 

by county, gender, settlement type, and for pupils. 

Across all respondents, relaxation is most often associated with music and movies (28%), followed by 

sports (21%) and spending time with friends (20%). Playing video games, artistic activities or reading, 

and simply relaxing or sleeping are mentioned less often (9-10%). 

Listening to music or watching films is the top choice for relaxation. It is especially popular among 

young women (around 33%) and among youth living in the two municipalities (31%) and pupils living 

in Csongrád-Csanád county. Sports come second. Men (27%), pupils from Csongrád-Csanád county 

(25%) and young people living in smaller towns or villages (24%) choosed physical activities as 

relaxation more often. The rate is slightly lower among women (15%) and for pupils from Timiș county 

(12%). 

Spending time with friends is close to sports in popularity. Around one fifth of young people choose 

this. It is slightly more frequent for young people and high school students living in Timiș (26-26%), 

and women (25%).  

In addition, one more activity is worth mentioning. Video gaming is less common than the first three 

activities, but important for young men, 18% of them naming it as the most important relaxation 

method, while only 1% among women.  

Overall, the figure portrays a leisure landscape where music, movies, sports, and time with friends 

dominate as ways to relax, while video games, reading or artistic hobbies, and just resting play 

important but secondary roles 

Figure 37. When you want to relax, what activities do you enjoy most? (%) 
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The second set of questions focused on societal trust. Three type of questions were asked: 1) 

generalized trust, 2) generalized helpfulness, and 3) trust in different societal groups.  

As shown on Figure 38 and 39, the percentage of pupils and young people in Csongrád-Csanád that 

believe that most people can be trust is lot higher than in Timiș (40-41%, compared to 26-30%). Also, 

while younger generations are more trusting in Hungary, they are more suspicious in Romania. This 

fits in with the trends we have seen in research over recent years. European Value survey data showed 

that generalized trust is rather low in both countries and that among young people is slightly higher in 

Hungary, and lower in Romania. Also previous research on Romanian high school students also 

confirmed these data. 

Figure 38. In general, what is your opinion: can most people be trusted? (%, Csongrád-

Csanád county) 

 

Figure 39. In general, what is your opinion: can most people be trusted? (%, Timiș county) 
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Figure 40 describes how young people see other people: do they mostly care only about themselves, 

or are they generally helpful? Across all respondents, opinions are nearly evenly split, with a slight tilt 

toward distrust, 53% thinking that that people tend to mind their own business and care mostly about 

themselves, while 47% feel that people are generally helpful. This view is characteristic for most 

subgroups, as there is no significant difference based on county of residence, type of settlement or in 

the case high school students. By contrast, gender makes a clearer difference. Men are slightly more 

optimistic: among them, the balance tips toward the view that people are generally helpful (52%), 

compared to women, who show a more skeptical attitude, a clear majority (58%) believing that people 

mainly look after their own affairs. This suggests that girls and young women are more likely to 

experience interactions as self‑centred or to be more cautious in judging others’ intentions. 

Figure 40. Do you think people tend to only care about themselves, or are they generally 

helpful? (%) 

 

Figure 41 shows how much young people trust four groups of people – family, neighbors, 

acquaintances and strangers – in the two counties, Csongrád‑Csanád and Timiș.  

At the closest level, family clearly stands out as the most trusted group. In both counties, a large 

majority say they completely trust their family members, and almost everyone expresses at least some 

level of trust. This confidence is especially strong in Csongrád‑Csanád, where nearly eight out of ten 

respondents place full trust in their family, while in Timiș this proportion is a bit lower but still 

dominant. 

For acquaintances, people known but not close, the majority position is “somewhat trust.” More than 

half of respondents in both counties choose this option. A smaller group say they completely trust 

their acquaintances, and only a minority fall into the distrust categories. This suggests that 

acquaintances occupy a middle ground: they are generally trusted to a limited degree, but few young 

people are willing to extend them full trust. 

Moving one step further out, attitudes toward neighbors are far more reserved. Only a small minority 

in either county say they completely trust the people living next to them. Around half land in the 

middle category of “somewhat trust,” while a substantial share openly admit that they do not trust 
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their neighbors very much or at all. Trust in neighbors is slightly weaker in Timiș, but in both places the 

relationship is clearly more cautious and conditional than with family or acquaintances. 

Finally, strangers are met with clear suspicion. Only a small minority in either county say they trust 

strangers completely or even somewhat. Most respondents place themselves in the “do not trust very 

much” or “do not trust at all” categories, and in both counties the share of those who express outright 

lack of trust is very high. Among all four groups, strangers are by far the least trusted. 

Taken together, the data reveals a strong trust gradient that follows social distance. Young people place 

very high trust in those closest to them – above all their families – show moderate and mostly partial 

trust toward acquaintances, are ambivalent and often wary toward neighbors, and largely distrust 

strangers. This pattern appears consistently in both counties, with only minor differences in degree. 

Figure 41. How much do you trust people belonging to the following groups? (%, all 

respondents) 

 

Figure 42 summarizes how many young people say they trust different groups of people at least 

“somewhat”, that is, they either completely or somewhat trust them, by background variables.  

If we look at gender, Men tend to be more trusting: 95% trust their family, 90% their acquaintances, 

61% their neighbors and 27% even strangers. Women also show very high trust in family (93%), but 

are more cautious toward everyone else: 86% trust acquaintances, only 42% trust neighbors, and just 

16% trust strangers. In other words, women keep their circle of trust tighter around close relations. 

Settlement type makes little difference. Youth in municipalities and in other settlements show almost 

identical levels of trust toward all four groups. 

Among high school students, trust in family and acquaintances is especially strong. In 

Csongrád‑Csanád, 97% of pupils trust their family and 91% acquaintances; in Timiș, the figures are 93% 

and 91%. Around half trust their neighbors (54% vs. 46%), while trust in strangers remains low, 

particularly among Timiș pupils (15%). 
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Figure 42. How much do you trust people belonging to the following groups? (%)  

 

Overall, the data reinforces the same pattern seen earlier: family and, to a lesser extent, acquaintances 

form a broad circle of trust, while neighbors are viewed with caution and strangers with pronounced 

skepticism. The main dividing line is gender, with young women markedly more wary of those outside 

their immediate family than young men. 
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Participation in activities 

Social participation was measured by several questions. We were interested in how often young people 

socialize with their friends, do they participate in voluntary work, or are they a member in any 

organization. Furthermore, we were interested in what type of activities do they participate in, and 

which are their favorite activities to spend their free time. Last, but not least, we were interested, if 

they would participate or not in the planned activities of the project. 

Figure 43 describes how often young people meet up or socialize in person with friends, relatives, or 

colleagues. Overall, most respondents maintain fairly regular face‑to‑face contact. Across the whole 

sample, almost half say they meet others either every day or several times a week, and another quarter 

meet up several times a month. Only a small minority report seeing people as rarely as once a month 

or less, and a similar small group say they never socialize at all. 

Figure 43. How often do you socialize, meet up with friends, relatives, or colleagues? (%) 

 

Looking at the two counties, young people in Csongrád‑Csanád tend to be slightly more socially active. 

They are a bit more likely to meet others every day or several times a week (50%, compared to 46% in 

Timiș), and the share of those who never socialize is somewhat lower (6%, compared to 11 in Timiș). 

This 11% are rather high, suggesting a higher risk of social isolation there. 

Gender patterns show that young men report more frequent in‑person contact than young women. 

Men are more likely to say they socialize several times a week or more frequently (53%, compared to 

46% of women), but they are the more isolated group as well, 10% reporting to meet their friends less 

than once a month, compared to 7% of women from the same group. 

Settlement type does not make a significant difference, touth in all types of settlements behaving 

similarly. Among high school students, the pattern resembles the overall picture, but with some 

contrasts between the two counties. Pupils in Csongrád‑Csanád frequently meet others, and only a 

very small minority report never socializing (51% and 6%), while in Timiș, high schoolers also often see 
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friends and relatives week, but there is a much larger group who say they meet less than a monthly 

basis (51% and 15%). 

Taken together, the data suggest that in‑person social life is a regular part of most young people’s 

routines, yet there is a non‑negligible minority—especially in Timiș—who rarely or never engage in 

such meetings and may be at risk of social isolation. 

Figure 44 shows how young people rate the frequency of their socializing compared with others of 

their age. Overall, 42% feel that they socialize less often than others, while 35% feel they socialize 

about as often as others. On the other hand, 23% think they socialize more often than their peers.  

There is a slight difference between young people and high school students living in the two counties. 

46% of young people and 45% of pupils living in Timiș, feel more isolated than their peers, compared 

to 40% and 38% from those living in Csongrád‑Csanád. In the case this difference is reflected even on 

the positive side, as the percentage of those high schoolers in Hungary, who feel that they socialize 

more often is 25%, compared to 20% in Timiș. Differences by gender and settlement type are modest, 

men and those living in smaller towns or villages feeling isolated slighty less than women (40%, 

compared to 44%).  

Altogether, while a relative majority of young people see their social life as typical, a sizeable minority, 

around 40% in most groups, and particularly in Timiș and among women, feel they socialize less often 

than others their age. 

Figure 44. Compared to people of a similar age, how often do you socialize? 

 

Figure 45 shows the share of young people who have done some kind of volunteer work in the last six 

months. Overall, almost half of respondents, 47%, report having volunteered recently. There are clear 

county differences. In Csongrád‑Csanád, 44% of youth took part in volunteering, while in Timiș this 

proportion is higher, 52%. A similar pattern appears among high school students: 43% of pupils in 

Csongrád‑Csanád and 52% in Timiș say they have volunteered, suggesting a strongerer volunteering 

culture on the Romanian side. 
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Gender and settlement type matters little. Men are slightly more likely to have volunteered (49%) than 

women (45%), in municipalities, 48% report recent volunteering, compared with 46% in other types 

of settlements. Despite differences are small, indicating that gender and where young people live in 

the county does not influence their willingness to volunteer decisively. 

Altogether, the data indicate that voluntary engagement is fairly widespread among young people, 

with roughly one in two having done some form of unpaid, community‑oriented work in the past 

half‑year, and with particularly high participation in Timiș. 

Figure 45. Have you done any volunteer work in the last six months? (%) 

 

Figure 46 shows how many young people belong to organizations and how extensively they are 

involved. Overall, about two thirds are members somewhere: 28% belong to several organizations and 

38% to one, while 34% do not belong to any organization. 

At county level, the share with no membership is the same in both places (each 34%), but the pattern 

of involvement differs. In Csongrád‑Csanád, 24% belong to several organizations and 41% to just one. 

In Timiș, multiple memberships are more common: 35% are members of several organizations and 

31% of one. 

Gender differences are modest but visible. Among men, 29% are members of several organizations, 

40% of one, and 30% are not members at all. Among women, 28% belong to several organizations and 

34% to one, while a higher share, 38%, report no membership. 

Settlement type also shapes organizational involvement. In Szeged and Timișoara, 33% of young 

people are members of several organizations and 37% of one, with 30% not belonging anywhere. In 

smaller settlements, only 24% are involved in several organizations and 38% in one, while the 

proportion with no organizational ties rises to 38%. 

High school students show especially high engagement. Among pupils in Csongrád‑Csanád, 26% 

belong to several organizations and 41% to one, with 33% not involved. In Timiș, 37% of pupils are 

members of several organizations and 33% of one, while 30% are not members of any. This suggests a 
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particularly strong organizational embeddedness among young people in Timiș, and more limited, but 

still substantial membership in Csongrád‑Csanád. 

Figure 46. Do you belong to any organizations? Think of any professional or sports 

associations, religious, environmental, charitable, recreational, or other civic 

organizations. (%) 

 

Figure 47 illustrates which kinds of organizations’ events young people have taken part in, and it shows 

a very clear hierarchy of engagement.  

Figure 47. Have you participated in any activities or events organized by any of the 

following organizations or groups? (%, all respondents) 
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At the top are sports and leisure organizations, 47% of all respondents have participated in activities 

they organize, with the share ranging from about 34% of respondents from Timiș county and 60% 

among high school students in Csongrád-Csanád. Men tend to participate at the activities of sports 

and leisure organizations more often than women (52%, compared to 43%). 

In the activities of other organizations, participation then drops sharply. Religious organizations come 

second, with roughly 23–28% of young people saying they have taken part in their events. Youth 

organizations follow closely, with participation levels generally between 15% and 27% depending on 

group; women and those living in Timiș are among those more active here. In cultural organizations, 

participation lies around 9–26%. Respondents and from Timiș being the most engaged. Engagement 

with local NGOs, charity, environmental and self-help organizations is lower, roughly 7–11%.  

Overall, the data show that organized participation is widespread but heavily concentrated in 

sports/leisure, followed at some distance by religious, youth, and cultural organizations, while only a 

small minority of young people currently take part in activities of NGOs, environmental, or self‑help 

groups. 

Figure 48. How often do you do the following CULTURAL activities…? (%, all respondents) 

 

As it can be seen on Figure 48, reading is the cultural activity that most often becomes a routine. In 

both counties, roughly three in ten people read weekly (31% in Csongrád‑Csanád and 28% in Timiș), 

while a smaller, but still visible, group say they never read (17% in Csongrád‑Csanád compared to 8% 

in Timiș). 

Everything else looks much more “occasional” than habitual. Concert-going is rarely weekly, and most 

people place themselves in the once-in-a-while categories, typically several times a year (38% in 

Csongrád‑Csanád and 46% in Timiș) or just a few times a year (29% in Csongrád‑Csanád, compared to 

17% in Timiș). Museums and exhibitions follow the same pattern: nearly half visit several times a year 

(48 in Csongrád‑Csanád, and 50%) in Timiș, and only a tiny share go weekly. Theater is similar too, 

dominated by “several times a year” (about 47 and 49%), with only small weekly shares. 
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Among high‑school students (Figure 49), the “several times a year” pattern becomes even more 

pronounced for museums and theater (up to 56% and 52% in Timiș), suggesting these visits often 

happen through organized school activities rather than personal weekly habits. 

Figure 49. How often do you do the following CULTURAL activities…? (%, highschoolers) 

 

 

Figure 50. How often do you do the following CULTURAL activities…? By gender (%) 

 

Gender differences (Figure 50) are clearest in reading: women are much more likely to read weekly 

(40%) than men (19%). For concerts, museums, and theater, men and women mostly participate 

occasionally, with the largest shares again in the “few times a year” or “several times a year” brackets. 

Women tend to go to concert slightly more times, 79% participated in this activity compared to 71% 

of men. 
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Where people live also matters (Figure 51). In municipalities and other settlements, weekly reading is 

about the same (30%), but “never” is higher outside municipalities (16%, compared to 11% in other 

settlements). The biggest settlement gap is in museums and theater: in smaller settlements, around a 

third report never going (33% for both, compared to 13% and 21% in municipalities), indicating access 

and opportunity likely shape participation. 

Figure 51. How often do you do the following CULTURAL activities…? By settlement type 

(%) 

 

 

Figure 52. How often do you do the following LEASURE activities…? (%, all respondents) 
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As shown on Figure 52, sports is the most regular activity in both places, but it is clearly stronger in 

Csongrád‑Csanád (73% weekly) than in Timiș (61% weekly). Cinema-going is mostly occasional in both 

counties, concentrated in “several times a year” and “a few times a year” (Csongrád‑Csanád: 41% and 

39%; Timiș: 36% and 48%). Cafés/pubs show the sharpest contrast: a large share in Csongrád‑Csanád 

say they never go (32%) compared with Timiș (12%). Restaurant visits are generally occasional-to-

regular (often “several times a year” or “several times a month”), while parties are mainly occasional 

with only a small weekly group. 

Among students (Figure 53) the same patterns can be observed. Sports remains dominant and very 

frequent (77% in Csongrád‑Csanád and 68% in Timiș), while movies are mostly occasional. Cafés/pubs 

again show a notable “never” segment, especially in Csongrád‑Csanád, where 35% have chosen this 

option. Restaurants tend to fall into “several times a year” and “a few times a year,” and parties remain 

something most students do only a few times a year, with a visible group who never attend. 

Figure 53. How often do you do the following LEASURE activities…? (%, highschoolers) 

 

As observed on Figure 54, the largest gender gap is in sports: 81% of men do sports weekly, compared 

with 60% of women. Café/pub visiting also differs, men have a larger “never” group (34%) than women 

(17%), while women more often report going monthly. Restaurant-going is broadly similar in being 

occasional-to-regular, but women are somewhat more concentrated in “several times a year.” Parties 

are mostly occasional for both genders, and movies are also largely occasional, women skew more to 

“a few times a year” (46%) while men lean more to “several times a year” (42%). 

Weekly sports is high in both settlement types (Figure 55), but higher in municipalities (73%) than in 

other settlements (66%). Municipalities show more frequent “going out” patterns, especially for 

cafés/pubs and restaurants (more “several times a month”), while other settlements tilt more toward 

occasional participation and have a somewhat larger “never” presence for some activities. Movies 

remain mainly occasional in both settings, and parties are generally a few times a year rather than 

monthly or weekly. 
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Figure 54. How often do you do the following LEASURE activities…? By gender (%) 

 

 

Figure 55. How often do you do the following LEASURE activities…? By settlement type (%) 

 

To better show how young people take part in social life, we created an index based on six activities 

that usually involve meeting other people: going to concerts, the theater, cafés/pubs, restaurants, 

parties, and the cinema. Figure 56 and Figure 57 show the number of social activities performed by 

people at least several times a year. As it can be seen around 4-9% of respondents do not perform any 

type of social activity. This share is the highest among young people living in Timiș and women.  

There are around 12-18% who perform only one activity more than once a week. This number is the 

highest among men. Around 20-34% of young people are relatively active, performing at least 5 

activities of the analyzed six. This number is the highest among young people living in Timiș county 

(34%, 27% in the case of high schoolers) and the lowest among high school students from Csongrád-

Csanád (20%). Gender and settlement type does not inflluence activity significantly. 
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Figure 56. Number of social activities performed at least several times of the year by 

respondents. By county of origin (%) 

 

 

Figure 57. Number of social activities performed at least several times of the year by 

respondents. By gender and settlement (%) 

 

As shown in Figure 58, across all groups, friends are the top way people spend free time, being 

mentioned by more half of people from all categories. After that, several activities cluster together at 

moderate levels (34-50%): listening to music, surfing the internet, watching movies, and playing sports 

all show similar importance. At the bottom of the list are activities like computer games, self-

improvement, housework, which are mentioned much less often. 

In Csongrád, spending time with friends (62%) is clearly the most common choice, followed by 

activities like playing sports (49%), listening to music (48%), and watching movies (42%). In Timiș, 
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friends (50%) also rank first, but at a lower level. This is followed by surfing the internet (47%) and 

whatching movies (41%) and listening to music (34%). The rest of the activities were chosen by less 

then 25% of the respondents. Overall, patterns are quite similar between the two counties, however 

respondents from Csongrád-Csanád seem more active. 

Men and women both prioritize friends (around 58% each), but there are some clear differences in 

other activities. Men mention playing sports (50%, compared to 31%) and computer games (39%, 

compared to 3%) more often, while women are more engaged in watching movies (45%, compared to 

39%) and reading (36%, compared to 19%). 

In the case of settlement type patterns are broadly similar, with friends ranking highest in both, 

however those living in smaller settlements spend their free time with their friends much more often 

(62%, compared to 52%). Also, they watch movies (45% compared to 39%) and do the housework (20% 

compared to 13%) more often. In contrast, those living in the two municipalities are slightly more 

engaged in family activities (28%, compared to 23%). 

Figure 58. Which of the following do you most often spend your free time doing? (%, all 

respondents) 

 

Among high school students (Figure 59), friends remain the most important (64% Csongrád and 56% 

Timiș), but there are several differences between the two counties. Playing sports, listening to music 

and reading is more common in Csongrád-Csanád (53%, 52% and 28% compared to 31%, 43% and 17% 

in Timiș), while high schoolers from Timiș prefer to navigate the internet, or to be occupied with their 

favorite hobby (52% and 40% compared to 39% and 33% in Csongrád-Csanád). 

Free time is mainly social (friends) and media-based (music, internet, movies). Sports is important but 

varies by group (higher among men and high school students). Traditional activities like reading and 

self-improvement are mentioned by smaller shares, while newer digital activities like computer games 

remain niche, with strong gender differences in gaming. 
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Figure 59. Which of the following do you most often spend your free time doing? (%, 

highschoolers) 

 

The last two figures, look at which of the planned activities are most interesting for respondents. In 

Csongrád‑Csanád, the strongest interest is clearly in gastronomy (Figure 60). About 38% of all 

respondents and 37% of high‑school students would like to join this type of course. A second group of 

options, photography, craftwork, and music, attracts about a quarter of respondents (around 25–26%). 

Interest is lower for painting and fashion design (both 18%), and the least preferred options are 

creative writing (15–16%) and acting (13–15%).  

Figure 60. Which of the following training courses and programs would you like to 

participate in? (%, Csongrád-Csanád county) 

 

In Timiș, preferences are more oriented toward creative and media-related skills, especially among 

students (Figure 61). Photography is the top choice, and it is much more popular among high‑school 
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students (38%) than in the total sample (29%). Music also ranks high (35% students; 31% total). 

Craftwork and gastronomy are similarly attractive (around 28–30%). Fashion design and creative 

writing receive medium interest, while painting is slightly lower. As in Csongrád‑Csanád, acting is the 

least selected option (15–16%). 

Figure 61. Which of the following training courses and programs would you like to 

participate in? (%, Timiș county) 

 

 

Summary 

The chapter presented the main findings of the online survey among young people (15–34) in 

Csongrád‑Csanád and Timiș counties (N=366, mostly high‑school students). Conclusions can be drawn 

in the three presented areas as folloed.  

The data show very high digital access: almost everyone has a smartphone and most have a laptop/PC. 

Daily use is strongest for smartphones, while other devices are used less regularly. Social media use is 

widespread in both counties (Instagram, YouTube, TikTok, Facebook), with one clear regional 

difference: WhatsApp is common in Timiș and rare in Csongrád‑Csanád. Most young people check 

social media several times a day, and many feel online communication helps organize everyday life; 

views are more divided on whether it brings people closer or disturbs work–life balance. Young people 

report that they communicate online more often than before COVID‑19. 

Second, on personal well‑being, most respondents describe themselves as cheerful and active, but 

feeling calm/relaxed and fresh in the morning is less common. Stress is widespread, especially among 

young women and in Timiș. In values and attitudes, enjoying life and seeking positive experiences are 

strongly endorsed. Creativity is particularly valued in Timiș, while the importance of being rich is 

stronger among men and (slightly) in Csongrád‑Csanád. Many respondents also tend to keep problems 

to themselves, especially outside the county capitals. 
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Regarding trust, generalized trust is higher in Csongrád‑Csanád than in Timiș. Trust follows a clear 

“distance pattern”: very high trust in family, moderate trust in acquaintances, lower trust in neighbors, 

and very low trust in strangers. Women are generally more cautious than men, especially toward 

people outside close relationships. 

Finally, on participation, most young people meet others in person regularly, but a notable minority—

especially in Timiș—rarely or never socialize. Almost half reported recent volunteering, with higher 

rates in Timiș. About two‑thirds belong to at least one organization, and participation is highest in 

sports/leisure organizations, while involvement in NGOs, environmental or self‑help groups is lower. 

Cultural participation is mostly occasional (concerts, museums, theater), while reading is the most 

regular cultural habit. Leisure activities show that sports is the most weekly activity, movies are mostly 

occasional, and cafés/pubs have a larger “never” group in Csongrád‑Csanád. Based on six social leisure 

activities (concerts, theater, cafés/pubs, restaurants, parties, movies), the social participation index 

shows that a small group is inactive, many do a few activities, and about one‑quarter to one‑third are 

highly active (highest in Timiș). Interest in project‑type training differs by county: gastronomy is most 

popular in Csongrád‑Csanád, while photography and music lead in Timiș. 
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3. Results of the focus group research 

 

In the following we group the analysis of the focus group discussions into 6 categogies. First situation 

analysis is presented, then we will list the most important problems affecting young people. In the 

third part we analyze what experts said about the long-term effects of the COVID-19 pandemics. The 

forth part is about how professionals and experts see young people’s relationship with the offline and 

online world, and last but not least we will focus on the good practice examples, strategies and 

recommendations that came up during the group discussions. 

 

Situation Analysis: The "Residential House" metaphor and isolation  

One of the central elements of the focus groups was visualizing the social placement of young 

people in an imaginary residential house. The responses at every location consistently pointed to 

separation and withdrawal. Two metaphors came up, the one related to narrowing of physical and 

emotional spaces, the other we called the “Mama Hotel” syndrome. 

Almost all groups placed young people in closed spaces. According to some, young people can be 

anywhere inside the house, but in isolation, thus locking themselves in appears markedly." 

Another group designated even more specific spaces: the basement, which is the symbol of 

emotional problems and family difficulties, and the bedroom, where young people can experience 

themselves, but where they retreat in a "cell-like" manner. A similar picture emerged in two of the 

groups in Timișoara. According to educators, young people often lock themselves in their own 

rooms, or what is even more typical, they retreat "behind the phone and earphones". This type of 

isolation means not only physical but also mental distancing from the outside world.  

The second relatively widely mentioned metaphor was the so-called "Mama Hotel", symbolizing 

difficulties of separation. Due to the housing crisis and economic constraints, the living space of 

young people is often limited to a single room in the parental home. The professionals highlighted 

the "mama hotel" phenomenon, where only a foothold remains for young people. Breaking away 

from the family of origin and gaining independence faces serious difficulties, especially due to the 

social pressure to acquire one's own property, which is characteristic of the Central and Eastern 

European region. This entrapment creates tension between generations. Many try to connect with 

their children in the living room, but they often hit walls.  

 

Problems affecting young people  

The participants identified a wide spectrum of problems, which one of them aptly summarized as: 

"EVERYTHING (!)". Difficulties appear simultaneously on social, economic, and mental planes. In the 

following we treat separately problems related to mental health, lack of social relations and mistrust 

and economic ones.  

1. A recurring motif during the conversations was the deterioration of mental health. Professionals 

in Szeged highlighted anxiety as the most emphatic personal problem, while those in Timișoara 

emphasized the fluctuation of emotional states, self-confidence and self-esteem problems, as well 
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as uncertainty. Many believe that global problems (climate anxiety, war anxiety) have a direct impact 

on the everyday lives of young people, and that this general uncertainty regarding the future breeds 

a lack of motivation and a fear of commitment.  

2. Most professionals characterized the relationships of young people by mistrust and superficiality. 

They believed that younger generations are expressly dismissive towards the older generation 

(parents, educators), as they expect criticism and pressure from them. Many feel that adults "lecture 

from the balcony". This can partly be explained by the fact that parents are overburdened, and as a 

result family gatherings are becoming rarer, and "there is no common ground" between generations. 

Deficiencies also appear in the area of peer relationships: although relationships should be the 

foundations of development, their absence is striking. In Timișoara, participants highlighted the 

strengthening of egocentrism and individualism, which leads to loneliness.  

3. The third problem cluster of problems were related to economic hopelessness and labor market 

expectations. Career choice and entering the labor market are burdened with unrealistic 

expectations. Young people face the oppressive question of "what will you be when you grow up?" 

early on. Professionals pointed out that this stress is reified by failure of meritocracy. In many cases 

not individual strengths, but relational capital is the most important element when seeking a job. 

Attitudes related to work have also changed: young people prefer entrepreneurial existence, flexible 

working hours, and home office, over being an employee with fixed working hours. They also would 

like to achieve financial success in the short term. However, this desire often clashes with labor 

market realities and housing costs.  

 

Effects of the COVID-19 pandemic  

The COVID-19 pandemic was an important point of discussion in all focus groups. Most participants 

agreed that the COVID period acted as a catalyst for the current negative trends.  

One consequence is that the epidemic accelerated the prioritization of online relations at the expense 

of physical relationships. During the lockdown, physical space became devalued, while virtual space 

became dominant, causing "everyone to get comfortable". This state has built into everyday life, and 

it is now difficult for young people to deviate from it. Many experts believed that for many young 

people it is difficult "to live an offline life".  

Furthermore, for many the ability to connect itself has become more difficult. Some experts think, that 

for young people verbal, face-to-face communication has become cumbersome. According to one 

group from Timișoara, the lack of motivation and the fear of commitment can also be traced back to 

the uncertainty during the epidemic.  

 

The relationship between the online and the offline world  

Many of the participants reiterated the findings of the deep mediatization theory, believed that for 

many young people the online and offline space is no longer separated, but an organic, and often 

dominant, part of reality.  
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Some specialists, however, believed that the attraction of online spaces has its dangers. Some 

participants believed that online space is at least as important to young people as physical reality: 

friends, learning, and gaming are there. At the same time, this space prompts continuous comparison, 

which increases anxiety. Facelessness provides an opportunity for online bullying and perpetuates the 

demand for immediate feedback (likes), which makes it difficult for young people to delay gratification 

or invest in the long term (e.g., in learning), as the results of these are not immediately visible.  

Despite these problems, professionals recognized that instead of "demonizing" the online realm, they 

must adapt. They must be prepared to use the online space for knowledge transfer (short videos, 

podcasts) and even for therapeutic possibilities. From the perspective of recruitment and outreach, 

following trends (e.g., AI, TikTok, Instagram) is unavoidable.  

 

Solutions and best practice examples 

The participants of the focus groups identified numerous methods and approaches that can help in 

addressing and activating young people.  

One of the most important of these was the importance of their empowerment. Some believe that if 

we ask what young people want, a lot of problems can be avoided. In other words, before any 

intervention, asking the young people is indispensable. "What if... we asked the young people in 

contact with us what they actually need?" one participant formulated. Programs proposed by students 

prove to be the most effective. 

Another best practice was related to community building. Some belived that the key to addressing 

young people is the person of an authentic, flexible, and long-term available professional. Young 

people need a stable adult with whom they can build a relationship of trust. Building on this foundation 

of trust, peer communities can be organized (e.g., student council, peer helping), because young 

people depend heavily on the opinion and evaluation of their own age group.  

Others emphasize the need of offline programs. They shared their own experiences that to 

counterbalance digital saturation, personal experiences work best. In Timișoara, they highlighted trips, 

camps, singing together, and programs taking place in nature, where young people can detach from 

devices. Festivals and sports are also attractive alternatives. It is important to create a "flow" 

experience in which they can immerse themselves.  

Last but not least, we need to find safe and inclusive spaces. There is a need for an inclusive 

environment where young people can receive attention, understanding, and support, and where 

stigmatization is reduced. Talented young people coming from deep poverty must also be given a 

chance for social mobility.  

 

Vision and recommendations 

At the closing part of the discussion, we asked respondents to formulate their vision about the future. 

“Four wishes" emerged from the conversations which shed light on the deficiencies of the system and 

the direction of necessary changes. 
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1. Education reform and skill development: Participants urged the transformation of the education 

system at all levels. Instead of lexical knowledge, the development of "soft skills" (communication, 

conflict management, critical thinking, self-knowledge, financial knowledge) is needed. In Timișoara, 

the introduction of elective subjects, activity-based education, and mandatory social work also came 

up.  

2. Mental hygiene and slowing down: Ensuring the mental hygiene of young people was formulated as 

a fundamental social expectation. Professionals asked for more time: time for the young people, time 

for each other, and a reduction of the burden on both sides. The introduction of personal conversation 

hours and activities providing immersion would be crucial.  

3. State role-taking and social appreciation: A stable, transparent, and widely available support system 

from the state would be indispensable. This includes the social and financial appreciation of 

professionals as well. Reducing social differences and determinism also enjoys priority.  

4. Extreme and creative ideas: As a sign of burnout and the increase in the stimulus threshold, extreme 

ideas also arose, such as a "survival camp near the Amazon," which symbolizes genuine detachment. 

The demand for a "magic wand with infinite wishes" clearly shows the multifaceted nature of the 

problems and the feeling of helplessness among professionals in the face of accumulated difficulties.  

 

Summary  

The focus groups implemented within the framework of the ROLE-ART project clearly pointed out that 

today's young people are in a paradoxical situation: while they are continuously connected in the 

digital space, they experience isolation and loneliness to an unprecedented degree in reality. The 

COVID-19 epidemic amplified these processes and resulted in skill deficits that the current educational 

and institutional system struggles to cope with. According to the results, the path to a solution lies in 

genuine attention, authentic professional presence, and the active involvement of young people. 

Programs must be created not over the heads of young people, but together with them, combining 

the reach of the online space with the community-building power of offline experiences. However, for 

this to be realized, systemic changes—reform of education, prioritization of mental hygiene, and 

support for professionals—are needed. 
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4. Conclusions 

Young people in both counties are digitally well connected, and online communication is now a normal 

part of everyday life, strengthened further after COVID‑19. At the same time, young people are not 

fully convinced that online communication creates deeper closeness, and many experience negative 

effects such as imbalance and constant comparison. 

The research points to a mixed well‑being picture: many young people feel generally positive and 

socially connected, but stress is very common, and many prefer to handle problems alone. This 

supports the focus‑group view that isolation can exist even when young people are “always 

connected”. 

Trust is selective. Family remains a strong safety net, but trust drops sharply outside close circles, 

especially toward strangers. The lower generalized trust in Timiș and the stronger caution among 

young women suggest that programs should actively support safe social environments and confidence 

building. 

Most social and cultural participation is occasional, not weekly. Sports is the clearest routine activity; 

cultural events are often seasonal and may depend on access, school programs, and settlement size. 

Still, volunteering and organizational membership are relatively common, showing that there is a solid 

base for engagement if opportunities are visible and attractive. 

Combining survey and focus groups, the main challenge is not only “lack of programs”, but motivation, 

mental load, and meaningful community ties. Effective interventions should be co-created with young 

people, offer trusted adult support, and balance online outreach with strong offline experiences. 

For the ROLE‑ART project, the findings suggest a clear direction: build participation through popular 

entry points (e.g., gastronomy in Csongrád‑Csanád; photography/music in Timiș), provide inclusive and 

safe spaces, and design activities that reduce isolation and stress while strengthening peer 

communities and real-life connections. 
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Annexes 

Hungarian language questionnaire 

 

Internethasználat, jóllét és bizalom a fiatalok körében 

A kutatás a ROLE-ART: A fiatalok aktív szerepvállalásának és bevonásának előmozdítása művészeti 

módszerek és a kulturális együttműködés segítségével határon átnyúló projekt keretén belül készül 

és a Transylvanian Inquiry társadalomtudományi kutatásokat végző cég végzi. A projekt célja, hogy új 

lehetőségeket kínáljon a Csongrád-Csanád vármegyében és Temes megyében élő fiatalok számára az 

aktív részvételre, és jó gyakorlatokat dolgozzon ki a passzív fiatalok bevonására. 

A kérdőív célja, hogy betekintést nyerjünk abba, hogy milyen problémákkal küszködnek a régióban élő 

fiatalok. 

A kérdőív kitöltése körülbelül 15 percet vesz igénybe. Válaszaidat névtelenül tároljuk és statisztikai 

eszközökkel dolgozzuk fel. 

1. Hol élsz? 

1. Csongrád-Csanád vármegyében 2. Temes megyében 3. Máshol 

1. A település típusa, ahol élsz: 

Megyeszékhely Más város Falu 

1 2 3 

2. Hány éves vagy? 

3. Nemed?   1.  Fiú  2.  Lány 3. Más 

4. Mi a jelenlegi foglalkozásod 

1. Középiskolában vagy 

gimnáziumban tanulok 

2. Egyetemen 

tanulok 

3. Munkanélküli 

vagyok  

4. Alkalmazásban 

vagyok  

5. Saját céget 

vezetek 

Internethasználat 

5. Rendelkezel-e az alábbi eszközökkel?  

Okostelefon  

Táblagép  

Laptop, számítógép  

Játékkonzol  

Smart TV  

E-book olvasó  

Okosóra  
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6. Milyen rendszerességgel használod az alábbi eszközöket?  

 Napi több 

órát 

Napi max. 

1 órát 

Hetente 

többször 

Havonta 

többször 

Soha 

1. Okostelefon 4 3 2 1 0 

2. Táblagép 4 3 2 1 0 

3. Laptop, számítógép 4 3 2 1 0 

4. Játékkonzol 4 3 2 1 0 

5. Smart TV 4 3 2 1 0 

6. E-book olvasó 4 3 2 1 0 

7. Okosóra 4 3 2 1 0 

7. Milyen közösségi média-felületeket használsz napi szinten? 

1. Facebook 

2. Instagram 

3. TikTok 

4. Pinterest 

5. YouTube 

6. Snapchat 

7. WhatsApp 

8. más: éspedig: _______________ 

0. Nem használok közösségi médiát 

8. Hány éves korodban regisztráltál az első közösségi média felületen? (legördülő menü – 5 éves 

kortól – 35 éves korig) 

9. Milyen gyakran nézed a közösségi oldalaidat? 

10-20 

percenként 

1-2 

óránként 

Napjában 

többször 

Naponta  Ritkábban Nincs közösségi média 

hozzáférése 

5 4 3 2 1 0 

10. Mennyire értesz egyet az alábbi kijelentésekkel? 

  Teljesen 

egyetért 

Inkább 

egyetért 

Egyet is ért, 

meg nem is 

Inkább nem 

ért egyet 

Egyáltalán 

nem ért egyet 

1 
Az online és a mobilkommunikáció közel hozza 

egymáshoz az embereket 
5 4 3 2 1 

2 
Az online és a mobilkommunikáció felborítja a munka 

és a magánélet közti egyensúlyt 
5 4 3 2 1 

3 
Az online és a mobilkommunikáció megkönnyíti az 

egyes tevékenységek összehangolását és lebonyolítását 
5 4 3 2 1 

11. Milyen gyakran beszélsz a barátaiddal a következő formátumokban? 

 Naponta 

többször 

Naponta 

egyszer 

Hetente 

többször 

Havonta 

többször 

Havonta 

egyszer 

Ritkábban Soha 
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Személyesen 7 6 5 4 3 2 1 

Képernyőn keresztül 

(Messenger, Zoom, stb.) 
7 6 5 4 

3 2 1 

Telefonon 7 6 5 4 3 2 1 

Írásban (sms-ben, whatsapp-on 

v. egyéb app-on keresztül) 
7 6 5 4 3 2 1 

12. Megítélésed szerint a koronavírus-járvány előtti időkhöz képest milyen gyakran 

kommunikáltok egymással online vagy mobilon? 

Most sokkal 

gyakrabban 

Most kicsit 

gyakrabban 

Nagyjából 

ugyanolyan gyakran 

Most kicsit 

ritkábban 

Most sokkal 

ritkábban 

1 2 3 4 5 

Személyes jóllét és bizalom 

13. Mennyire voltak jellemzőek rád az alábbiak az elmúlt két hét során? 

 Egyáltalán 

nem jellemző 

Alig 

jellemző 

Jellemző Teljesen 

jellemző 

1. Vidámnak és jókedvűnek éreztem magam. 1 2 3 4 

2. Nyugodtnak és ellazultnak éreztem magam. 1 2 3 4 

3. Aktívnak és élénknek éreztem magam. 1 2 3 4 

4. Ébredéskor frissnek és élénknek éreztem magam. 1 2 3 4 

5. A napjai tele voltak számára érdekes dolgokkal? 1 2 3 4 

14. Általában véve hogyan vélekedsz inkább: a legtöbb emberben meg lehet bízni, vagy az ember 

nem lehet elég óvatos másokkal szemben? 

A legtöbb emberben meg lehet bízni Az ember nem lehet elég óvatos 

1 2 

15. Szerinted az emberek inkább csak magukkal törődnek, vagy általában segítőkészek? 

Az emberek inkább csak magukkal törődnek Az emberek általában segítőkészek 

1 2 

16. Mennyire bízol meg a következő csoportokhoz tartozó emberekben.  

  Teljesen 

megbízik 

Valamennyire 

megbízik 

Nem nagyon 

bízik meg 

Egyáltalán 

nem bízik meg 

NT/

NV 

1 Családodban 1 2 3 4 9 
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2 A szomszédságában élő emberekben 1 2 3 4 9 

3 
Azokban az emberekben, akiket személyesen 

ismersz 
1 2 3 4 9 

4 Azokban az emberekben, akiket először látsz 1 2 3 4 8 

17. Kitől kérsz segítséget, ha gondban vagy? 

Szüleimtől Barátaimtól Tanáraimtól Osztályfőnöktől Iskolai tanácsadótól Szakemberhez fordulok Senkitől 

1 2 3 4 5 6  

18. Mennyire jellemzőek rád az alábbi tulajdonságok? 

  Nagyon 

jellemzőek 

Inkább 

jellemzőek 

Inkább nem 

jellemzőek 

Egyáltalán nem 

jellemzőek 

1 
Fontos számomra, hogy új dolgokat találjak ki, hogy kreatív 

legyek. 
1 2 3 4 

2 Fontos számomra, hogy gazdag legyek. 1 2 3 4 

3 
Szeretem a meglepetéseket, és szeretek mindig új dolgokat 

csinálni 
1 2 3 4 

4 
Nagyon fontos számomra, hogy segítsen a körülöttem élő 

embereknek 
1 2 3 4 

5 

Fontos számomra, hogy mindig megfelelően viselkedjek. El 

akarom kerülni, hogy olyat tegyek, ami más ember 

szemében helytelen 

1 2 3 4 

6 

A hagyományok fontosak számomra. Megpróbálom 

követni azokat a szokásokat, amelyeket a vallási vagy 

családi hagyományok hagytak rám. 

1 2 3 4 

7 

Minden lehetőséget megragadok, hogy jól érezzem 

magam. Fontos, hogy olyan dolgokat csináljak, amelyek 

örömet okoznak nekem. 

1 2 3 4 

8 A problémáimat megtartom magamnak.     

9 
Több olyan ember is van, akivel együtt szoktam tölteni az 

idõmet. 
    

19. Milyen gyakran érzed magad stresszesnek a mindennapi életben? 

Soha Ritkén Néha Gyakran Mindig 

1 2 3 4 5 

20. Amennyiben lazítani szeretnél, milyen tevékenységeket végzel leginkább? 
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1. Zenehallgatás 

2. Barátokkal való együttlét 

3. Lazulás 

4. Sport 

5. Művészeti tevékenységek 

6. Videojátékok játszása 

7. Buli 

8. Más, éspedig 

Tevékenységeken való részvétel 

21. Milyen gyakran élsz társasági életet, jársz össze barátaiddal, rokonaiddal vagy kollégáiddal? 

Soha Ritkábban, mint 

havonta egyszer 

Havonta 

egyszer 

Havonta 

többször is 

Hetente 

egyszer 

Hetente 

többször 

Minden 

nap 

0 1 2 3 4 5 6 

22. A hasonló korúakhoz képest milyen gyakran jársz társaságba? 

Sokkal ritkábban 

mint mások 

Ritkábban mint 

mások 

Körülbelül annyiszor, 

mint mások 

Többször, mint 

mások 

Sokkal többször, 

mint mások 

1 2 3 4 5 

23. Végeztél-e önkéntes munkát az elmúlt hat hónapban? 

Igen Nem 

1 2 

24. Tartozol-e valamilyen szervezethez? Gondolj bármilyen szakmai vagy sportegyesületre, 

vallási, környezetvédelmi, jótékonysági, szabadidős, vagy egyéb civil szervezetre 

Igen, többnek is tagja Igen, egynek tagja Nem 

1 2 8 

25. Vettél-e részt tevékenységen, rendezvényen a következő szervezetek, csoportok 

valamelyikében? 

Vallási vagy egyházi szervezet (FIKE, ODFIE, stb.)  

Környezetvédelmi szervezet  

Sport v. szabadidős szervezet  

Jótékonysági szervezet  
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Önsegítő, kölcsönös segítségnyújtási csoport  

Civil ifjúsági vagy diákszervezet  

Politikai párthoz köthető diák- vagy ifjúsági 

szervezet 
 

Emberi jogok védelmével foglalkozó szervezet  

Kisebbségek jogaival foglalkozó szervezet  

Helyi közösség problémáival foglalkozó szervezet  

Kulturális szervezet  

26. Milyen gyakran végzed a következő tevékenységeket…?  

 Soha 
Évente 

párszor 

Évente 

többször 

Havonta 

többször 

Hetente

egyszer 

Hetente 

többször 

1. színházba járni 1 2 3 4 5 6 

2. koncertre járni (komolyzene v. könnyűzene) 1 2 3 4 5 6 

3. moziba járni 1 2 3 4 5 6 

4. buliba járni 1 2 3 4 5 6 

5. kiállításra, múzeumba járni 1 2 3 4 5 6 

6. könyvet olvasni 1 2 3 4 5 6 

7. kávézóba, kocsmába járni 1 2 3 4 5 6 

8. étterembe járni 1 2 3 4 5 6 

9. sportolni 1 2 3 4 5 6 

27. Az alábbiak közül mivel töltöd leggyakrabban a szabadidődet? Legtöbb három választ adj! 

0.  Nincs szabadidőm. 8.  sportolás 

1.  barátokkal való találkozások és szórakozás 9. családi programok (kirándulás, közös főzés, beszélgetések stb.) 

2.  kedvenc hobbim 10. rendezvények látogatása 

3.  olvasás 11. unatkozom 

4.  film- vagy TV-nézés 12. otthoni munka 

5.  internetezés (böngészés, közösségi média) 13. számítógépes játék játszása 

6.  podcast v. rádióhallgatás 14. saját magam fejlesztése (képzések, nyelvtanulás, stb.) 

7.  hírek olvasása online vagy offline 15. zenehallgatás 
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28. Az alább felsorolt képzések és programok közül melyek azok, amelyeken szívesen részt 

vennél? 

1. Kreatív írás műhely  

2. Gasztronómiai műhely  

3. Zenei önképző foglalkozások  

4. Divattervezés, varrás  

5. Fotó műhely  

6. Amatőr színházi tevékenység  

7. Festészeti képzés  

8.  Kézműves foglalkozások  

Demográfia 2 

29. Hogyan ítéled meg a szükségletekhez viszonyított jövedelmét a családodnak(, ahol jelenleg 

élsz)?  

1. Az alapvető szükségletekre sem elegendők  

2. Csak az alapvető szükségletekre elegendők  

3. Elfogadhatóan élünk, de nem tudunk megvásárolni drágább dolgokat  

4. Meg tudunk vásárolni drágább dolgokat is, ha megszorítunk más kiadásokat  

5. Meg tudunk vásárolni mindent, amire szükségünk van, megszorítások nélkül  

30. Mi a jelenlegi családi állapotod, párkapcsolati helyzeted? 

Hajadon/nőtlen Házas Élettársi kapcsolatban él Elvált és egyedül él Özvegy és egyedül él 

1 2 3 4 5 

31. Van-e olyan vallás vagy vallási felekezet, amelyhez tartozónak tekinted magad? 

1 
Római 

katolikus 
 4 Görög katolikus  7 Adventista 

 
10 Egyéb 

2 Református  5 
Evangélikus-

lutheránus 
 8 Ortodox 
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Nem tartozok 

felekezethez 

3 Unitárius  6 Baptista  9 
Jehova 

Tanúja 

 
99 Ateista vagyok 

32. Esküvőktől, temetésektől és keresztelőktől eltekintve, mostanában milyen gyakran szoktál 

részt venni vallási szertartáson?  

Hetente többször Hetente Havonta Csak bizonyos ünnepekkor Évente Ritkábban Soha 
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1 2 3 4 5 6 7 

33. Legmagasabb iskolai végzettséged 

Rommagyar 
Kevesebb 

mint 8 osztály 

Általános 

8. osztály 
Szakiskola Érettségi Posztliceális 

Egyetemi 

alapképzés 
Mesteri 

Doktori 

HU 
Kevesebb 

mint 8 osztály 

Alapfokú 

oktatás 
Szakiskola Gimnázium 

Szakközépiskola, 

technikum 
BA képzés 

MA 

képzés 

PhD 

képzés 

 1 2 3 4 5 6 7 8 

 

34. Szüleid legmagasabb iskolai végzettsége: 

Rommagyar 
Kevesebb 

mint 8 osztály 

Általános 

8. osztály 

10 

osztály 
Szakiskola Érettségi Posztliceális 

Egyetemi 

alapképzés 
Mesteri 

Doktori 

HU 

Kevesebb 

mint 48 

osztály 

Alapfokú 

oktatás 
 Szakiskola Gimnázium 

Szakközépiskola, 

technikum 
BA képzés 

MA 

képzés 

PhD 

képzés 

1. Édesanya 1 2 3 4 5 6 7 8 9 

2. Édesapa 1 2  4 5 6 7 8  
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Romanian language questionnaire 

 

Folosirea internetului, bunăstarea și încrederea în rândul tinerilor 

Cercetarea face parte din proiectul transfrontalier ROLE-ART: Promovarea participării și implicării 

active a tinerilor prin metode artistice și cooperare culturală și este realizată de compania de 

cercetare Transylvanian Inquiry. Proiectul urmărește să ofere noi oportunități de participare activă 

pentru tinerii din județele Csongrád-Csanád și Timiș și să dezvolte bune practici pentru implicarea 

pasivă a tinerilor. 

Chestionarul urmărește să obțină o perspectivă asupra problemelor cu care se confruntă tinerii din 

regiune. 

Completarea chestionarului durează aproximativ 15 minute. Răspunsurile vor fi stocate anonim și 

prelucrate cu ajutorul unor instrumente statistice.  

Elemente vizuale necesare 

1. Unde locuiești? 

1. Județul Csongrád-Csanád (Ungaria) 2. Județul Timiș (România) 3. Altundeva 

1. Tipul unității administrativ-teritoriale unde trăiești: 

Reședința de județ Alt oraș Sat 

1 2 3 

2. Câți ani ai? 

3. Sexul?   1.  Bărbat 2.  Femeie 3. Alta 

4. Care este ocupația ta actuală? 

1. Sunt elev de liceu 2. Sunt student 3. Sunt șomer(ă) 4. Sunt angajat(ă) 5. Am firmă proprie 

Folosirea internetului 

5. Care sunt acele dispozitive digitale pe care le ai/de care dispui?  

1. Smartphone  

2. Tabletă  

3. Laptop, calculator  

4. Consolă de jocuri  

5. Smart TV  

6. E-book reader  

7. Ceas inteligent  

6. Cât de des folosești următoarele dispozitive digitale? 
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 Mai multe 

ore pe zi 

max. 1 oră 

pe zi 

De mai multe ori 

pe săptămână 

De mai multe 

ori pe lună 

Niciodată 

1. Smartphone 4 3 2 1 0 

2. Tabletă 4 3 2 1 0 

3. Laptop, calculator 4 3 2 1 0 

4. Consolă de jocuri 4 3 2 1 0 

5. Smart TV 4 3 2 1 0 

6. E-book reader 4 3 2 1 0 

7. Ceas inteligent 4 3 2 1 0 

7. Ce platforme de social media folosești zilnic? 

1. Facebook 

2. Instagram 

3. TikTok 

4. Pinterest 

5. YouTube 

6. Snapchat 

7. WhatsApp 

8. altele: și anume: _______________ 

0. Nu folosesc social media 

8. Câți ani ai avut când te-ai înregistrat pe prima platformă de social media? (legördülő menü – 

5 éves kortól – 35 éves korig) 

9. Cât de des îți verifici site-urile de socializare? 

la fiecare 10-20 de minute la fiecare 1-2 ore De mai multe ori pe zi Zilnic Mai rar Nu am acces la rețelele sociale 

5 4 3 2 1 0 

10. Cât de mult ești de acord cu următoarele afirmații? 

  Total de 

acord 

Mai degrabă 

de acord 

Nu mă pot 

hotărâ 

Mai degrabă nu 

sunt de acord 

Dezacord 

complet 

1 Comunicarea online apropie oamenii 5 4 3 2 1 

2 
Comunicarea  online perturbă echilibrul 

dintre viața profesională și cea privată 
5 4 3 2 1 

3 
Comunicarea online facilitează 

coordonarea și gestionarea activităților 
5 4 3 2 1 

11. Cât de des vorbești cu prietenii  în următoarele formate? 

 De mai multe 

ori pe zi 

O dată 

pe zi 

De mai multe ori 

pe săptămână 

De mai multe 

ori pe lună 

O dată 

pe lună 

Mai 

rar 

Niciodată 

Personal (cu prezență fizică) 7 6 5 4 3 2 1 
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Prin intermediul ecranului 

(Messenger, Zoom, etc.) 
7 6 5 4 

3 2 1 

Prin telefon 7 6 5 4 3 2 1 

Prin text (SMS, whatsapp 

sau altă aplicație) 
7 6 5 4 3 2 1 

12. În opinia ta, cât de des comunici online sau pe telefonul mobil în comparație cu perioada 

dinainte de pandemia COVID-19? 

Mult mai des în 

prezent 

Cu puțin mai 

mult acum 

Aproximativ cu 

aceeași frecvență 

Cu puțin mai 

rar acum 

Mult mai rar în 

prezent 

1 2 3 4 5 

Bunăstarea personală și încrederea  

13. Cum au fost pentru tine ultimele două săptămâni?  

 Deloc Parțial 

adevărat 

Mai degrabă 

adevărat 

Total 

adevărat 

1. M-am simțit fericit(ă) și vesel(ă). 1 2 3 4 

2. M-am simțit calm(ă) și relaxat(ă). 1 2 3 4 

3. M-am simțit activ(ă) și plin(ă) de viață. 1 2 3 4 

4. M-am trezit simțindu-mă proaspăt(ă) și plin(ă) de viață. 1 2 3 4 

5. Zilele au fost pline de lucruri interesante pentru mine. 1 2 3 4 

14. În general, ai spune că majoritatea oamenilor sunt de încredere sau că este nevoie de multă 

precauție în relația cu oamenii? 

Majoritatea oamenilor sunt de încredere. Este nevoie de multă precauție. 

1 2 

15. Ai spune că în general oamenii încearcă să fie de ajutor sau că își urmăresc mai ales propriul 

interes?  

Oamenii își urmăresc mai ales propriul interes. Oamenii încearcă mai degrabă să fie de ajutor. 

1 2 

16. Cât de multă încredere ai în oamenii din următoarele categorii? 

  foarte multă multă puțină foarte puțină 

1 Familia ta 1 2 3 4 

2 Vecinii tăi 1 2 3 4 
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3 Persoane pe care le cunoști personal  1 2 3 4 

4 Persoane pe care le întâlnești pentru prima dată 1 2 3 4 

17. La cine apelezi pentru ajutor atunci când ai probleme? 

Părinții mei Prietenii mei Profesorii mei Diriginte Consilierul școlar Apelez la un specialist Nu cer ajutor 

1 2 3 4 5 6  

18.  În ce măsură te caracterizează următoarele?. 

  În foarte 

mare măsură 

Destul de 

caracteristic  

Puțin 

caracteristic 

Deloc 

1 
Este important pentru mine să inventez lucruri noi, să fiu 

creativ. 
1 2 3 4 

2 Este important pentru mine să fiu bogat. 1 2 3 4 

3 Îmi plac surprizele și îmi place să fac lucruri noi tot timpul. 1 2 3 4 

4 
Este foarte important pentru mine să îi ajut pe oamenii din jurul 

meu. 
1 2 3 4 

5 

Este important pentru mine să mă comport întotdeauna corect. 

Vreau să evit să fac lucruri care sunt greșite în ochii altor 

oameni. 

1 2 3 4 

6 
Tradițiile sunt importante pentru mine. Încerc să urmez 

obiceiurile și tradițiile religioase sau familiale. 
1 2 3 4 

7 
Profit de fiecare ocazie pentru a mă simți bine. Este important 

să fac lucruri care îmi aduc bucurie. 
1 2 3 4 

8 Îmi păstrez problemele pentru mine. 1 2 3 4 

9 Există mai multe persoane cu care îmi petrec timpul. 1 2 3 4 

19. Cât de des te simți stresat în viața de zi cu zi? 

Niciodată Rareori Uneori Destul de des Întotdeauna 

1 2 3 4 5 

20. Dacă dorești să te relaxezi, ce activități alegi să faci? 

1. Ascult muzică 

2. Stau cu prietenii 

3. Mă relaxez 

4. Fac sport 

5. Practic activități artistice 
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6. Mă joc cu jocuri video 

7. Mă duc la petreceri 

8. Altele, și anume 

Activități 

21. Cât de des socializezi cu prietenii, rudele sau colegii? 

Niciodată Mai puțin de o 

dată pe lună 

O dată pe 

lună 

De mai multe 

ori pe lună 

O dată pe 

săptămână 

De mai multe ori 

pe săptămână 

În fiecare 

zi 

0 1 2 3 4 5 6 

22. În comparație cu cei din generația ta, cât de des socializezi? 

Mult mai rar 

decât alții 

Mai rar decât 

alții 

Cam la fel de multe ori 

ca alții 

Mai mult decât 

alții 

Mult mai des decât 

alții 

1 2 3 4 5 

23. Ai făcut muncă voluntară în ultimele șase luni? 

Da Nu 

1 2 

24. Faci parte dintr-o organizație? Gândește-te la orice asociație profesională sau sportivă, 

religioasă, de mediu, caritabilă, recreativă sau altă organizație civică. 

Da, în mai multe organizații Da, într-o singură organizație Nu 

1 2 8 

25. Ai participat vreodată la activități sau evenimente ale următoarelor organizații sau grupuri? 

1. Organizație religioasă sau bisericească   

2. Organizație de mediu  

3. Organizație sportivă sau de petrecere a timpului liber  

4. Organizație caritabilă  

5. Grup de auto-ajutorare sau de ajutor reciproc  

6. ONG de tineret sau studențesc  

7. Organizație studențească sau de tineret legată de un partid politic  

8. Organizație pentru drepturile omului  

9. Organizație pentru drepturile minorităților  

10. Organizație care se ocupă de problemele comunității locale  
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11. Organizație culturală  

26. Cât de des participi la următoarele activități...? 

 Niciodată 
De câteva 

ori pe an 

De mai multe 

ori pe an 

De mai multe 

ori pe lună 

O dată pe 

săptămână 

De mai multe ori 

pe săptămână 

1. a merge la teatru 1 2 3 4 5 6 

2. a merge la concerte (muzică clasică 

sau populară) 

1 2 3 4 5 6 

3. a merge la cinema 1 2 3 4 5 6 

4. a merge la petreceri 1 2 3 4 5 6 

5. a merge la expoziții, muzee 1 2 3 4 5 6 

6. a citi o carte 1 2 3 4 5 6 

7. a merge la o cafenea sau la un pub 1 2 3 4 5 6 

8. a merge la un restaurant 1 2 3 4 5 6 

9. a face sport 1 2 3 4 5 6 

27. Care dintre următoarele activități le faci cel mai des în timpul liber? Te rog, alege cel mult trei 

răspunsuri! 

0. Nu am timp liber. 8. sporturi 

1. întâlnire cu prietenii și distracția 9. activități în familie (ieșiri, gătit împreună, discuții etc.) 

2. hobby-urile preferate 10. participare la evenimente 

3. citit 11. plictiseală 

4. vizionare de filme sau programe TV 12. muncă la domiciliu 

5. navigare pe internet (browsing, social media) 13. jocuri pe calculator 

6. ascultare de podcasturi sau radio 14. dezvoltare personală (formare, învățarea limbilor străine etc.) 

7. citire știrilor online sau offline 15. ascultarea muzicii 

28. La care dintre cursurile și programele de formare enumerate mai jos ai dori să participi? 

1. Atelier de scriere creativă  

2. Atelier de gastronomie  

3. Sesiuni de autoeducație muzicală  

4. Design vestimentar, cusut  

5. Atelier de fotografie  
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6. Activități de teatru  

7. Cursuri de pictură  

8.  Activități de artizanat  

Date demografice 

29. Cum apreciezi venitul familiei tale în comparație cu nevoile ei? 

1. Nu ne ajunge nici pentru acoperirea nevoilor de bază 

2. Ne ajunge doar pentru acoperirea nevoilor de bază 

3. Trăim acceptabil, dar nu ne permitem lucruri mai scumpe 

4. Ne permitem și lucruri mai scumpe dacă reducem din celelalte cheltuielile 

5. Ne permitem toate lucrurile de care avem nevoie, fără a fi nevoiți să economisim în alte domenii 

30. Care este starea ta maritală actuală, situația relațională? 

Necăsătorit(ă) Căsătorit(ă) Trăiesc cu un partener 
Sunt divorțat(ă) și 

locuiesc singur(ă) 

Văduv(ă) care 

locuiește singur(ă) 

1 2 3 4 5 

31. Există o religie sau o confesiune religioasă la care consideri că aparții? 

8 Ortodoxă  2 Protestantă  7 Adventistă  10 Alta 

4 Greco-catolică  5 Evanghelic-luterană  9 
Martorii lui 

Iehova 
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Nu aparține 

unei confesiuni 

1 Romano-catolică  6 Baptistă  3 Unitariană  99 Sunt ateu 

32. În afară de nunți, înmormântări și botezuri, cât de des mergi în ultimul timp la biserică?  

De mai multe ori 

pe săptămână 

O dată pe 

săptămână 

O dată 

pe lună 

Doar de sărbători O dată pe an Mai rar Deloc  

1 2 3 4 5 6 7 

33. Ultima școală absolvită? 

1 Mai puțin de 8 clase  5 Postliceală 

2 Generală, gimnaziu (8 clase)  6 Licență 

3 Profesională, de meserii  7 Masterat 

4 Liceu (12 clase)  8 Doctorat 

 

34. Ultima școală absolvită a părinților: 
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Mai puțin 

de 8 clase 

Generală, 

gimnaziu (8 clase) 

10 

clase 

Profesională, 

de meserii 

Liceu 

(9-12) 
Postliceală Licență  

Masterat 
Doctorat 

1. Mama 1 2 3 4 5 6 7 8 9 

2. Tata 1 2 3 4 5 6 7 8 9 
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Hungarian language focus guide 

Ifjúsági munkások és szakértők fókuszcsoport  

útmutató 

I. Bevezetés: a kutatás bemutatása  2 perc 

A kutatás a ROLE-ART: A fiatalok aktív szerepvállalásának és bevonásának előmozdítása művészeti 

módszerek és a kulturális együttműködés segítségével határon átnyúló projekt keretén belül készül 

és a Transylvanian Inquiry társadalomtudományi kutatásokat végző cég végzi. A projekt célja, hogy új 

lehetőségeket kínáljon a Csongrád-Csanád vármegyében és Temes megyében élő fiatalok számára az 

aktív részvételre, és jó gyakorlatokat dolgozzon ki a passzív fiatalok bevonására. 

A kutatás két részből áll: egy online kérdőívből, amelyben rákérdezünk, hogy milyen problémákkal 

küszködnek a fiatalok, valamint egy fókusz-csoportos kutatásból, ahol fiatalokkal foglalkozó szakértők 

és ifjúsági munkások osztanák meg tapasztalataikat. Az eredmények a tananyagok és módszertani 

anyagok elkészítésében nyújtanak segítséget.  

Mielőtt elkezdenénk a beszélgetést, szeretnék néhány technikai részletet elmondani: 

- Ha beleegyezik, ezt a beszélgetést rögzítjük, amelyről szó szerinti átirat készül. A teljes 

szöveges, hang- és videóanyagot nem használjuk fel, azokat szociológiai módszerekkel 

elemezzük és értelmezzük. A hang- és videoanyaghoz, valamint az átiratokhoz csak a 

projektben részt vevő kutatók és szakértők férhetnek hozzá.  

- Kérjük, erősítse meg, hogy beleegyezik-e abba, hogy a fókusz csoportos beszélgetést 

rögzítsük. 

- A beszélgetés körülbelül 75 percig fog tartani. 

- A beszélgetés célja, hogy minél több véleményt megismerjünk, nem kell egymást meggyőzni. 

- Minden résztvevő szabadon elmondhatja a véleményét a felvetett kérdésekről, de arra kérek 

mindenkit, hogy hallgassuk meg egymást, igyekezzenek nem egyszerre beszélni. 

- A megbeszéléseket egy kutatási jelentés keretében dolgozzuk fel. Az elhangzottakra ebben a 

tekintetben fogunk hivatkozni, nem pedig nyers formában. 

A beszélgetésben amennyiben mindenkinek megfelel tegezni fogjuk egymást. Mindenki előtt van egy 

toll és papír. Arra kérem Önöket, hogy írják fel a papírra a nevüket nagy betűkkel. Azt a nevet írják fel, 

amelyen szólíthatjuk.  

 

II. Bemutatkozó 5 perc 

 

1. Kezdjük azzal, hogy bemutatkozunk. Megkérek mindenkit, hogy mutatkozzon be, és mutassa be 

intézményét/szervezetét, és azt, hogy mivel foglalkozik a szervezeten belül. 

III. Az ifjúság problémái 40 perc 

[minden kérdésre minden résztvevő válaszol] 
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2. Képzelje el, a társadalmat egy családi lakóházként (járműként), hol helyezné el a fiatalokat ebben? 

 

3. Ön szerint melyek azok a legfontosabb általános problémák, amelyekkel a fiatalok szembesülnek?  

 Társadalmi és gazdasági problémák 

 Személyes problémák 

 

4. Az Ön által képviselt szervezet célkitűzései milyen mértékben kapcsolódnak a fiatalok 

problémáihoz, és milyen mértékben kapcsolódnak általános kérdésekhez? 

 

5. Miben különböznek ezek a problémák a COVID járvány előtti időszakhoz képest?  

 

IV. Tapasztalatok 15 perc 

 

6. Meséljenek kicsit a tapasztalataikról. Mi az, ami bevált, mivel lehet megszólítani a fiatalokat? 

Melyek azok a programok, amivel választ lehet adni a fenti problémákra? 

 

7. Hogyan szólítják meg a fiatalokat? Milyen kihívásokkal találkoznak a fiatalok megszólításában? 

 

V. Jövő 10 perc 

 

8. Ha lehetősége lenne három dolgot azonnal bevezetni vagy megvalósítani, amely a fiatalok 

társadalmi és lelki helyzetét javítaná, melyek lennének ezek? 
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Romanian language focus guide 

Ghid focus grup pentru lucrători de tineret și experți 

I. Introducere: prezentarea cercetării 2 minute 

A kutatás a ROLE-ART: A fiatalok aktív szerepvállalásának és bevonásának előmozdítása művészeti 

módszerek és a kulturális együttműködés segítségével határon átnyúló projekt keretén belül készül 

és a Transylvanian Inquiry társadalomtudományi kutatásokat végző cég végzi. A projekt célja, hogy új 

lehetőségeket kínáljon a Csongrád-Csanád vármegyében és Temes megyében élő fiatalok számára az 

aktív részvételre, és jó gyakorlatokat dolgozzon ki a passzív fiatalok bevonására. 

A kutatás két részből áll: egy online kérdőívből, amelyben rákérdezünk, hogy milyen problémákkal 

küszködnek a fiatalok, valamint egy fókusz-csoportos kutatásból, ahol fiatalokkal foglalkozó szakértők 

és ifjúsági munkások osztanák meg tapasztalataikat. Az eredmények a tananyagok és módszertani 

anyagok elkészítésében nyújtanak segítséget.  

Mielőtt elkezdenénk a beszélgetést, szeretnék néhány technikai részletet elmondani: 

- Ha beleegyezik, ezt a beszélgetést rögzítjük, amelyről szó szerinti átirat készül. A teljes 

szöveges, hang- és videóanyagot nem használjuk fel, azokat szociológiai módszerekkel 

elemezzük és értelmezzük. A hang- és videoanyaghoz, valamint az átiratokhoz csak a 

projektben részt vevő kutatók és szakértők férhetnek hozzá.  

- Kérjük, erősítse meg, hogy beleegyezik-e abba, hogy a fókusz csoportos beszélgetést 

rögzítsük. 

- A beszélgetés körülbelül 75 percig fog tartani. 

- A beszélgetés célja, hogy minél több véleményt megismerjünk, nem kell egymást meggyőzni. 

- Minden résztvevő szabadon elmondhatja a véleményét a felvetett kérdésekről, de arra kérek 

mindenkit, hogy hallgassuk meg egymást, igyekezzenek nem egyszerre beszélni. 

- A megbeszéléseket egy kutatási jelentés keretében dolgozzuk fel. Az elhangzottakra ebben a 

tekintetben fogunk hivatkozni, nem pedig nyers formában. 

A beszélgetésben amennyiben mindenkinek megfelel tegezni fogjuk egymást. Mindenki előtt van egy 

toll és papír. Arra kérem Önöket, hogy írják fel a papírra a nevüket nagy betűkkel. Azt a nevet írják fel, 

amelyen szólíthatjuk.  

 

II. Bemutatkozó 5 perc 

 

1. Kezdjük azzal, hogy bemutatkozunk. Megkérek mindenkit, hogy mutatkozzon be, és mutassa be 

intézményét/szervezetét, és azt, hogy mivel foglalkozik a szervezeten belül. 

 

III. Az ifjúság problémái 40 perc 

[minden kérdésre minden résztvevő válaszol] 
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2. Képzelje el, a társadalmat egy családi lakóházként (járműként), hol helyezné el a fiatalokat ebben? 

 

3. Ön szerint melyek azok a legfontosabb általános problémák, amelyekkel a fiatalok szembesülnek?  

 Társadalmi és gazdasági problémák 

 Személyes problémák 

 

4. Az Ön által képviselt szervezet célkitűzései milyen mértékben kapcsolódnak a fiatalok 

problémáihoz, és milyen mértékben kapcsolódnak általános kérdésekhez? 

 

5. Miben különböznek ezek a problémák a COVID járvány előtti időszakhoz képest?  

 

IV. Tapasztalatok 15 perc 

 

6. Meséljenek kicsit a tapasztalataikról. Mi az, ami bevált, mivel lehet megszólítani a fiatalokat? 

Melyek azok a programok, amivel választ lehet adni a fenti problémákra? 

 

7. Hogyan szólítják meg a fiatalokat? Milyen kihívásokkal találkoznak a fiatalok megszólításában? 

 

V. Jövő 10 perc 

 

8. Ha lehetősége lenne három dolgot azonnal bevezetni vagy megvalósítani, amely a fiatalok 

társadalmi és lelki helyzetét javítaná, melyek lennének ezek? 

 

 


